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AeroAccess

ACCESSIBLE AIR TRAVEL FOR THE VISUALLY IMPAIRED
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Sponsor Brief

Boeing is a global leader in designing and manufacturing commercial airplanes, serving customers in over 150 countries
worldwide. One of Boeing's missions is to have the aerospace industry be inclusive and accessible to all. Boeing challenged
our team to explore this mission with an open-ended and research-driven approach.

Problem Context

Despite technological advances in aviation, accessibility for

visually impaired passengers remains limited. Our focus is to
identify the barriers that these individuals experience during air
travel and design a solution that promotes independence, safety,
and an equitable in-flight experience.

Key Findings
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